
Just In

Sarafa to leave AFD 
post at year end
After 3-1/2 years at the helm of AFD, Mike 
Sarafa informed the AFD Board of Directors 
of his decision to leave the job at the end of 
this year.

Together, we have improved and 
strengthened the organization in ways that 
will benefit it for years to come. We are 
blessed with an extremely dedicated and 
qualified staff that will continue to serve our 
membership well. I am confident that my 
departure will not interrupt AFD's work and 
mission," Sarafa said.

Sarafa is leaving to pursue opportunities 
in the private sector and will make an 
announcement about his specific plans in the 
coming weeks.

AFD Chairman Ronnie Jamil has appointed 
a search committee to begin the process of 
finding a new president.

For more information on the AFD President’s 
|ob posting, fax Will Hunt at the Harvard 
Resource Group at (248) 528-1119 or email 
him at www.HRGUS.com.
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AFD and Sarafa brothers honored at 
MSAE Diamond Awards Banquet

It was a big night for AFD, as the 
Michigan Society of Association 
Executives (MSAE) held its annual 
Diamond Awards Banquet on 
Sept. 15, 2005, at St. Johns Golf & 
Conference Center in Plymouth.

Nearly 250 members and guests 
attended the event, designed to 
recognize excellence and innovation 
in associations. Forty-two entries 
competed for top honors in nine 
categories, and five of Michigan’s 
most respected association leaders

were inducted into the 
Michigan Association Hall 
of Fame.

AFD received a 
Diamond Award 
Honorable Mention in the 
Government Relations 
category for its role in 
changing Michigan's 
liquor laws to allow

A w ards Former AFD President Joe Sarafa (center) is inducted into
_ . * the MSAE Hall of Fame by MSAE Chairman Elect Tim
Continued on page 22. DeWitt and President Cheryl Ronk.

Talking Turkey
It's time once again for AFD's Annual 
Turkey Drive! In its 25th year, AFD 
and its members provide Thanksgiving 
turkeys for needy families across the 
Metro Detroit area. This year, in addition 
to our regular stops, because so many 
people have been displaced by Hurricane 
Katrina. AFD will work with Forgotten 
Harvest to bring turkeys to the hurricane 
victims. "During the holidays, these 
people will be especially blue. Providing 
a turkey for their Thanksgiving meal 
is one way that we can give them a 
helping hand and make their holiday a 
little happier," said AFD Turkey Drive Co- 
Chairman Hartey Davis. A tax-deductible 
contribution of just $200 will provide 
Thanksgiving turkeys to 20 families. For 
more information, please turn to page 12.
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The spirits moved at AFD's two 
Holiday Beverage Shows

Scott Skinner from Diageo 
and Kandi Karban of Festival 
of Trees stand beside the 
“Spirits Tree" that adorned the 
S.E. Michigan Holiday Show 
lobby. The tree, donated by 
Diageo, will be auctioned 
off at the Festival of Trees 
in November. Proceeds go 
to Children’s Hospital. See 
pages 18 & 20 for more 
photos from AFD's two 
Holiday Beverage Shows.

Made in Michigan
AFD salutes the industries and businesses that call it home
It’s no secret to us. Michigan has 

it all! Fertile soil, a good industrial 
mix, spectacular lakes, forests and 
recreational opportunities plus a 
host of entrepreneurs with drive and

ambition keep our state on the forefront 
for agriculture, manufacturing and 
tourism. Beginning on page 4, we 
profile a few of the Michigan companies 
that help to make this state great!

http://www.HRGUS.com


2  | AFD Food & BeverageREPORT



EXECUTIVE COMMITTEE Chairman'sMESSAGE

The food industry steps up to help Katrina victimsRonnie Jamil
Chairman

Mug & Jug Liquor Stores 

Fred Dally
Vice Chair Membership 

Medicine Chest

Thomas Welch
Vice Chair Legislation 

Hollywood Super Markets

Gary Davis
Vice Chair Long Range Planning 

Tom Davis & Sons Dairy Co.

Chris Zebari
Vice Chair Community Relations 

New Hudson Food Market

Al Chittaro
Treasurer

Faygo Beverages. Inc.

Jim Garmo
Secretary

Shoppers Valley Market
By Ronnie Jamil 
AFD Chairman

EMERITUS DIRECTORS

Terry Farida..............
Sam Dallo................
Bill Viviano 
Mark Karmo 
Nibtoy Yono

.........Value Center Markets

.................In ‘N'Out Foods
.................House of Prime
Golden Valley Food Center 

Orchard Food Center

RETAIL DIRECTORS

AmirAJ-Nalmi .................. Joy Thrifty Scot
Joe Bellino, Jr. . Broadway Market. Region 2
Mary Dechow Spartan Stores, Inc. Region 3
John Denha ................ 8 Mile Foodland
James Hooks Metro Foodland
Kristin Jonna . Merchant's Fine Wine
Uaa Naimi Thrifty Scot Supermaiket
Mike Shina . Krown Supermarket
Brian Yaldoo .............Park Place Liquor

1 SUPPLIER DIRECTORS

Bobby Hesano D 4 B Grocers Wholesale
Earl tshbia Sherwood Food Distributors
Mike Rosch General Wine 4 Liquor Co
Scott Skinner Diageo
Clark Walker .. Coca-Cola, Region 6
Tom Waller CROSSMARK Sales Agency.

Region 5

|  -FD  STAFF & CONSULTANTS

Michael G. Sarafa President
Donlel Reeves Executive Vice President
“ *chele MacWilllams .. Vice President of 

Communications
Cheryl Twigg Controller
Cathy Willson Director of Special Events
fyAmyot Director of Advertising

Davis Coupon Manager
Temar Mo reton

V. Bellanca Jr

Executive Assistant

8-Mr»ca. Beeftfr « DeUsM . Legal Counsel

Legislative Consultant
> Rim,by .........Health Care

Certified Public Accountant

“ •fr® **«dla Associates Publishing
*** Kempskl Graphics Graphics 4 Prepress 
*ort Crtm Communications, Inc Public Relations

AFD
(248)671-9600 F: (248) 671-9610 

_ www.afdom.org

Nearly two months have passed 
since Hurricane Katrina’s devastation 
was felt on the Gulf Coast. News 
reports continue to monitor the 
thousands of homeless and hungry.

But there is another story that 
isn’t making the news—but should.

Retailers across the country are 
helping our fellow Americans.

Wal-Mart jumpstarted the national 
fundraising with a $15 million 
donation and set up “mini-Wal- 
Marts” in the hurricane zone offering 
products including food, water, 
clothing, diapers, baby wipes, baby 
formula, and bedding at no cost to 
those in need.

Safeway matched employee 
contributions and delivered an 
initial check for $100,000 and has 
donated 10,000 American Red Cross 
Emergency Preparedness Kits.

Supervalu donated $50,000 and 
delivered food, water and other 
supplies to the region.

Food Lion made a donation of 
$250,000 and sent four truckloads of 
water and food to Picayune.

Brookshire Grocery is matching 
donations up to $250,000.

America’s Second Harvest is 
coordinating donations from the food 
industry. Dry storage items in full

truckload quantities: bottled water, 
hand-held snacks, canned meals, 
utensils, disinfecting household 
cleaning items and diapers are being 
funneled through this non-profit 
agency to those in need.

Nearer to home, Meijer sent three 
trucks loaded with food, water, juice, 
and baby formula to the neediest 
areas in Mississippi and Hollywood 
Markets matched customer donations 
up to $10,000. (See related story on 
page 29.)

Absopure Water has donated 
several thousand cases of water to 
various organizations in the Detroit 
area that were collecting goods for 
the Katrina victims. Absopure fielded 
over 400 phone calls requesting 
donations since the tragedy. The 
company made several shifts in 
production and manufacturing 
facilities in Michigan, Wisconsin, 
Missouri, and Illinois, allowing 
them to increase the cases they ship 
to customers servicing the markets 
struck by Hurricane Katrina.

AFD and our members are also 
pitching in to help. AFD donated 
$1,000 to assist Wayne County 
Sheriff Warren Evans’ relief efforts 
in Mississippi. Thirty Wayne County 
sheriff officers, medical personnel 
and Michigan service workers headed 
to the Gulf Coast to help victims of 
Hurricane Katrina. The group loaded 
food, water and other supplies onto 
trucks and RVs, then headed to 
Biloxi in a convoy.

Metro Detroit retailers also loaned 
shopping carts to the City of Detroit 
for use at City Airport to help in the 
distribution of supplies to refugees 
and International Wholesale donated 
1,400 cases of water.

We’re also thinking ahead. In 
addition to our regular Turkey Drive 
stops, AFD will work with Forgotten 
Harvest to bring turkeys to those 
families that are displaced by the 
hurricane. To make a donation, see 
page 12 or call Michele Mac Williams 
at (248)671-9600.

I know that there are many, many 
more stories of retailers, wholesalers 
and suppliers that went out of their 
way to help. Your efforts and 
donations prove to all of us just how 
compassionate we can be - and I for 
one am very proud to be part of the 
food industry.

The Grocery Zone
By David Coverly
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Made in Michigan
From the entrepreneur that sells his products out of the back of a minivan to the 

food-manufacturing giants, Michigan provides opportunities to all.
On this page and beyond, we salute our great state with profiles of a few select 

Michigan-grown companies and their products.

Lottery brings excitement to 
Michigan stores

The Michigan Lottery, which was 
authorized by voters in 1972, is a 
nearly $2 billion business that provides 
gaming options to adults in Michigan 
and other states. While the vast 
majority of its revenue is awarded to 
players as prize money (in FY 2004, 
$1.1 billion), 100 percent of its profits 
are contributed to the state School Aid 
Fund to support K-12 education in 
Michigan. In FY 2004, the Lottery set 
a record with a contribution of $645 
million to the fund.

The Michigan Lottery offers a choice 
of games to meet the entertainment 
wishes of a wide variety of people. 
Options range from a multistate game 
in which progressive jackpots start at 
$12 million to instant games which 
pay from $1 to $2 million.

In addition to providing $145 
million to its approximately 10,000 
retailers in the form of commissions 
in FY 2004, the Lottery contributes 
to the state's economy in other ways. 
The Lottery directly employs 165 
people at its Lansing headquarters and 
regional offices throughout the state. 
Additionally, GTECH Corporation, 
which provides hardware and software 
support for the Lottery, and Pollard 
Banknote Limited, which prints the 
Lottery's instant tickets, employ 
approximately 300 Michigan residents, 
who spend their disposable income on 
Michigan goods and services.

Lottery Instant tickets are popular 
gifts and retailers will be fully stocked 
to meet the holiday needs.

On Nov. 7, Merry Millions, a $10 
ticket with $500,000 top prizes, goes 
on sale. In total, $5,000,000 in total 
prizes will be available in this game, 
which offers 18 times to win on a 
single ticket.

Beginning Nov. 14, retailers will 
offer Silver Bell Bucks. At $5, this 
ticket carries $250,000 in top prizes 
and chances to win up to 14 times. 
Also on Nov. 14, look for Holiday 
Magic, a $2 ticket with $25,000 in top 
prizes and chances to win up to 12 
times.

On Nov. 21. players will find the

$ 1 Gingerbread Dough ticket, with 
$5,000 top prizes.

Rounding out the holiday selection 
will be Old Man Winter, a $2 ticket 
on sale Nov. 28. This game has 
$15,000 top prizes and up to 12 ways 
to win.

Faygo Rips into energy drink 
category

Faygo Beverages has been at the 
leading edge of flavored soft drinks 
for almost 100 years, and now Faygo 
has turned its flavor developing skills 
to the new liquid 
category, offering 
Rip It Energy 
Drinks.

Faygo believes 
these are the best 
tasting Energy 
Drinks on the 
market, and offers 
them in 16 oz. and 
24 oz. loose cans 
as well as the new 
8 Pack - 8 oz. cans.
The flavors, the 
original Power, and the new Citrus X, 
are offered in both regular and Diet.

Reverse vending made easy 
with Envipco

Envipco has been in the business 
of developing, manufacturing, 
and maintaining reverse vending 
equipment (machines that accept 
empty beverage containers) for 
approximately 25 years now. Their 
Michigan operation has been in place 
for over ten years and they continue 
to expand throughout the state.

"Michigan represents a very 
competitive environment for us 
as such we recognize the need 
to constantly improve upon our 
services and products to the retailer. 
Internally we have seen many 
managerial changes over the past 
few years, which led to challenges 
in providing services above and 
beyond our customers' expectations," 
says Envipco’s Jerry Smith. "With 
the internal changes effectively in 
place we are back to implementing 
and recommitting to that high level

of service that built our reputation. 
Thank you for your continued 
business and for your future 
business,” he added.

Envipco recently introduced a high 
capacity machine called the XMT, 
which provides greater efficiency in 
material handling of empty beverage 
containers. The company is also 
actively working to streamline the 
process of settling container deposits 
with distributors through improved 
software. This improved settlement 
system will also minimize the risk of 
lost distributor credit invoices.

Better Made -  a Michigan 
chip tradition

Better Made was founded in Detroit 
as Cross & Peters Company, Inc. on 
August 1, 1930. Apparently Detroit 
was a chip-happy city back then 
because by 1934, there were over 20 
potato chip companies in Detroit. 
Today only Better Made remains. 
Better Made is proud to have survived 
and prospered through the years as 
a Union plant, drawing many of its 
employees from the surrounding 
urban area.

From the beginning, Better Made 
has processed Michigan potatoes for 
up to 10 months of the year and the 
best available potatoes from Florida, 
North Carolina, Indiana and Missouri 
for the remainder of the year.

Better Made Potato Chips and 
Popcorn are cooked exclusively in 
100% cottonseed oil, containing 0 
grams of trans fat.

Because Better Made is a Detroit 
company, they are in a good location 
to know what Michiganders like 
to snack on and can easily adapt to 
market changes and trends.

Better Made Snack Foods has a full 
line of traditional-flavor chips, as well 
as new flavors such at Salvatore’s 
Sicilian Style (Garlic & Parmesan), 
Izzy’s Deli Dill, Cathy’s Creamy 
Barbeque, Salt and Pepper, Curry 
& Garlic and Ketchup. They also 
produce a line of flavored popcorn

Made in Michigan,
Continued on page 6.

Calendar
November 15-18, 2005

The NACS Show 
Las Vegas Convention Center 

Las Vegas, NV 

(703) 518-4270

November 21 & 22,2005

AFD Turkey Drive 
Metro Detroit 

(248)671-9600

November 29-December 1, 2005

GMA Conference on the Future of Food 

International Trade Center 
Washington D C 

(202) 337-9400

December 6-7,2005
NACS Category Management Seminar 
Atlanta, GA 

(703) 518-4245

January 27,2006

AFD Annual Trade Dinner and Ball 
Penna's of Sterling 
Sterling Heights, Ml 
(248) 671-9600

Statement of Ownership
The AFD Food & Beverage Report 
(USPS 082-970; ISSN 0894-3567) 
is published monthly by Metro 
Media Associates, Inc. (MMA) for 
the Associated Food Dealers of 
Michigan (AFD) at 30415 W. 13 
Mile, Farmington Hills, Ml 48334. 
Material contained within The AFD 
Food & Beverage Report may 
not be reproduced without written 
permission from AFD.

The opinions expressed in this 
magazine are not necessarily 
those of MMA or AFD, its Board 
of Directors, staff members or 
consultants. Bylined articles reflect 
the opinions of the writer

POSTMASTER: Send address 
changes to AFD Food & Beverage 
30415 W. 13 Mile. Farmington Hills. 
Ml 48334

ADVERTISERS: For information 
on advertising rates and data, call 
AFD. Ray Amyot. 30415 W 13 Mile, 
Farmington Hills. Ml 48334. (248)
671 -9600 or (989) 386-9666

AFD works closely with the following 
associations:
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It’s made right here in Michigan.
From sugar beets grown right here in Michigan. 

Pioneer Sugar and Big Chief Sugar.
Pure, natural Michigan.

I01IEEK cm
SUGAR IS c A R

voca\ly grown. LocaJJyowned.

www.michigansugar.com
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Made M IC H IG A N
as well as tortilla chips, cheese 
puffs, pretzels, salsas, cookies and 
more. For more information go to 
bettermadesnackfoods.com. Also 
available are Better Made hats, t- 
shirts, mouse pads and coffee mugs.

A fresh new idea for 
SUPERVALU

A tradition of fresh thinking

-  that’s how SUPERVALU 
approaches an ever-changing 
market. SUPERVALU’s years of 
food logistics innovation, coupled 
with our established retail expertise, 
gives the company a unique 
blend of capabilities and a highly 
complimentary business model 
that’s unlocking new opportunities. 
Since 1870, the enduring mission of

SUPERVALU’s 55,000 employees is 
to ’’serve our customers better than 
anyone else could serve them."

Delivering the best supply chain 
solutions involves integrating 
many competencies. Retailers tap 
SUPERVALU’s expertise in buying, 
category management, logistics, 
transportation and technology to 
help them create more efficient, cost-

effective operations.

Kar’s is nuts about baking
A holiday dinner is even more 

delicious when the Green Bean 
Almondine is prepared with Kar’s 
fresh, slivered 
almonds.
And holiday 
desserts and 
cookies are 
even more 
tempting 
when Kar’s 
nuts are 
mixed in.
Kar’s nuts 
makes holiday 
recipes -  and 
everyday 
recipes better -  because Kar’s only 
chooses the highest quality nuts. 
Kar’s offers a wide variety of baking 
nuts in 2 oz. to 12 oz. sizes. Contact 
Kar’s at 1-800-KAR-NUTS (1-800- 
527-6887) for details on holiday 
shippers and to schedule a sales rep 
to visit your store.

Michigan coffee roaster 
names new advertising agency

Paramount Coffee, one of the 
country’s oldest and most diverse 
coffee roasters has named Queue 
Creative of Lansing, Michigan as 
their advertising agency of record.

Founded in Lansing, Michigan in 
1935, Paramount was long known 
for its quality coffee products 
served in restaurants and institutions 
throughout the area. As the coffee 
market evolved in the latter part of 
the century. Paramount roasted and 
marketed branded and private labeled 
gourmet coffees and allied products 
through restaurants, grocery stores, 
office deliveries, convenience stores, 
specialty stores and coffee shops 
throughout Michigan and neighboring 
states.

“We’ve had a very high quality 
product for many years." stated 
Paramount President Steven Morris, 
“and marketing superior quality 
in a dynamic industry is always a 
challenge. There are a lot of good 
players on the board, so to grow we 
have to constantly be aware of our 
clients' needs and always keep an eye 
on the trends of the coffee drinker."

Made in Michigan,
Continued on page H.
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M IC H IG A N

Powers Distributing Company moves the brew
By Ryan MacWilliams

With 160,000 square feet of 
holding capacity and shipments of 
roughly 368,000 cases a day, the beer 
truly does flow like water at Powers 
Distributing Company.

For over 65 years. Powers 
Distributing Company has been a 
wholesaler of high-image brands 
including Miller products, Molson, 
Coors, Mikes Hard Lemonade, 
and Samuel Adams to name a few. 
Powers distributes to on-premise 
locations; bars, festivals, restaurants 
and country clubs. They also 
sell to off-premise sites such as 
grocery stores, convenience stores, 
independent liquor stores and drug 
chains including CVS and Rite Aid.

Powers Distributing Company was 
started in 1939 by Orville Powers 
and Safrone Metes under the name 
Metes and Powers Distributing.
At that time they were located in 
Pontiac. Orville and Safrone later

passed the company on to Howard 
& Mary Powers and Peter Metes.
In 1984 the current owners, Rob 
and Jerry Powers -  sons of Howard 
Powers - bought the company.
At the time the warehouse and 
distribution center was located in 
Sylvan Lake.

Powers Distributing Company 
prides itself on its highly trained 
workforce. They continually improve 
sales and merchandising skills to 
enhance customer relationships.

The current Powers warehouse 
opened in 1998 and was modeled 
after other successful beer 
distribution warehouses throughout 
the country. It is located at 3700 
Giddings Road, in Orion which is 
convenient to 1-75 and other main 
northern Metro Detroit suburban 
arteries. The design of the warehouse 
allows for a smooth flow of product. 
Inbound trucks come through 
massive multi-truck entrances in 
the back of the warehouse; product

Powers Distributing Company Current Portfolio of Products:
Full Calorie Premium
Coors
MGD

Imports
Affligem 
Amstel 
Asahi 
Bass Ale 
Corona 
Corona Light 
Foster's Bitter 
Foster's Lager 
Guinness
Hacker Pschorr Munich
Hacker Pschorr Oktoberfest
Hacker Pschorr Weisse
Hacker Pschorr Weisse Dark
Harp
Heineken
Heineken Dark
Hoegaarden
Holsten
John Courage
Lowenbrau Original
Modelo Especial
Molson Canadian
Molson Canadian Light
Molson Golden
Molson Ice
Molson XXX
Moosehead
Murphy Red
Murphy Stout
Negra Modelo
Pacifico
Paulaner Hefe-Weizen 
Paulaner Munich Prem. Lager 
Paulaner Oktoberfest 
Paulaner Premium Pilsner 
Paulaner Salvator 
Peroni
Pilsner Urquell 
Red Stripe

Smithwicks 
Tetley English Ale 
Tsingtao 
Upper Canada 
Warsteiner 
Warsteiner Dunkel

Soda and Water
IBC Rootbeer 
IBC Diet Rootbeer 
Northern Clear Water

Low Calorie Premium
Aspen Edge 
Coors Light 
Lite
Lite Ice 
MGD Light

Flavored Malt Beverages
Mike’s Hard Cranberry 
Mike's Hard Iced Tea 
Mike's Hard Lemonade 
Mike's Hard Lime 
Mike's Light 
Skyy Blue
Smirnoff Triple Black 
Smirnoff Ice 
Smirnoff Twist 
Strongbow Cider 
Woodchuck Amber Cider 
Woodchuck Granny Smith 
Woodchuck Pear Cider 
Woodchuck Raspberry Cider

Budget
Magnum 
Milwaukee Best 
Milwaukee Best Ice 
Milwaukee Best Light

Non-Alcohol
Buckler 
Kaliber 
Molson Exel 
Sharps

Near Premium
Ice House 
Keystone Ice 
Keystone Light 
Miller High Life 
Miller High Life Light 
Red Dog 
Steel Reserve

Specialty
Anchor Liberty Ale
Anchor Porter
Anchor Steam
Blue Moon Belgian White
Blue Moon Harvest Pumpkin
Celis Raspberry
Celis White
Iron City
1C Light
Killians Irish Red 
Leinenkugel Berry Weiss 
Leinenkugel Honey Weiss 
Leinenkugel Red 
Michigan Mackinaw Pale Ale 
Michigan High Seas IPA 
Sam Adams Boston Ale 
Sam Adams Brewmaster 
Sam Adams Cherry Wheat 
Sam Adams Chocolate Bock 
Sam Adams Hefeweizen 
Sam Adams Lager 
Sam Adams Lager Light 
Sam Adams Octoberfest 
Sam Adams Summer Ale 
Sam Adams White Ale 
Sam Adams Winter Lager 
Sleeman Silver Creek Lager 
S lee man Cream 
Sleeman Dark 
Sleeman Honey Brown 
Sleeman Variety Pack 
Zima XXX Black Cheny 
Zima XXX Lemon Lime 
Zima XXX Orange

is then unloaded by forklift and 
is sorted by brand in either the 
main storage area or the massive 
ballroom-size freezer.

“We have three shifts working day 
and night, loading and unloading our 
35 trucks, the night shift being the 
busiest,” explained Joe Hnatow, the 
warehouse manager at Powers. “We 
move 20 to 23 thousand cases of 
beer each night," he elaborated.

Some beer, such as Coors products, 
must be refrigerated because they 
aren’t pasteurized. When an order is 
filled, the beer is selected, wrapped 
up and loaded into a truck for 
distribution. This process runs most 
of the day and keeps everyone on 
their toes.

Powers Distributing Company 
carries over a hundred different 
brands for their customers in 
Oakland and Macomb counties.
With so many brands supplied, 
the sales department at Powers is

able to improve their customers’ 
profitability by studying the demand 
for items at the particular retail site 
and in turn supplying them with 
the best selling brands for that area. 
Powers personnel will suggest store 
layout and displays that are proven 
to help customers increase sales, 
margins & profitability. The people 
at Powers believe that through top- 
notch sales and customer service 
they can keep clients happy and 
create a strong mutually beneficial 
business relationship.

For 65 years. Powers Distributing 
Company has served Oakland and 
Macomb counties with a wide range 
of beers and other beverages. Over 
that time they have grown to be a 
powerhouse in beer distribution and 
-  it is safe to say -  will “keep on 
truckin’,” for the foreseeable future.

For more information contact 
Gary Thompson, Vice President & 
General Manager at (248)-393-3700.
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Study: Online cigarette sales are a mouse click away
A recent study conducted by the 

American Wholesale Marketers 
Association (AWMA) suggests that 
Internet cigarettes sales continue 
to be a growing problem for the 
convenience store industry.

The AWMA conducted its study 
to determine how well recent 
crackdowns issued by the National

Association of Attorneys General 
(NAAG), U.S. Bureau of Alcohol, 
Tobacco, Firearms and Explosives 
(ATF), tobacco companies and 
major credit card companies are 
working to deter consumers from 
purchasing cigarettes via Internet 
smoke shops.

Based on findings by the AWMA,

more work needs to be done- 
particularly in the form of federal 
legislation to strengthen the Jenkins 
Act and stop the illegal sale of 
cigarettes via the Internet.

“Although AWMA undertook 
this study recognizing that the 
problem of Internet trafficking of 
cigarettes is a growing concern, we

r
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ars.
The taste you'll go NUTS for.

Made in  MICHIGAN fo r  Snack Lovers E veryw here . 
Full line supplier of nuts, meat snacks and candy.

I - 800 -KAR-NUTS  
www. karsnut s . com

KAR NUT PRODUCTS CO. •  MADISON HEIGHTS. Ml 48071
J

were ultimately shocked by what 
our study revealed in terms of the 
scope of the problem and the lack 
of adequate enforcement,” notes 
the study. ‘‘While many states are 
working to address this issue,” 
notes AWMA, "it is clear that these 
patchwork efforts are falling short 
and a more comprehensive solution 
is needed to effectively combat 
illegal Internet cigarette sales 
nationwide.”

The study found that out of 30 
randomly selected Internet smoke 
shops, AWMA was easily able to 
purchase cigarettes online from 18 
of those sites, of w hich more than 
half of the sites allowed purchases 
to be made with a credit card, such 
as Visa, Diners. MasterCard and/ 
or American Express. As for age 
verification, most sites simply had a 
statement on the homepage stating 
users must be of a certain age to 
purchase cigarettes, as well as a 
simple check-off to verify the buyer 
is 18 years of age or older.

According to the study, “While 
AWMA supports the efforts made 
by those working to end illegal 
Internet sales of cigarettes, the 
findings in this report point to the 
critical need for federal action to 
win the war against these illegal 
sales.” - NACS

Mountain 
Dew “MDX”
Mountain Dew will launch its 

newest innovation, MDX, on 
November 1. MDX will bridge 
the gap between Carbonated Soft 
Drinks and energy drinks, thus 
pioneering a new category...energy 
soda. As energy drinks continue to 
grow at explosive rates, MDX looks 
to satisfy the needs of consumers 
who are looking for a lift, but 
enjoy drinking a soda. MDX is an 
alternative to energy drinks. MDX 
was developed to taste as bold and 
refreshing as Mountain Dew. Built 
with a Power Pack of ingredients 
including Guama. Ginseng. Taurine. 
Maltodextnn. and Ribose For more 
information, retailers should contact 
their local Pepsi salesperson.

10 | AFD Food 8i BeverageREPORT
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Who buys more in your store?

f r

Econom y drinkers purchase nearly tw ice as much— more than tw ice as often.

T h ere 's  a lot m ore profit in your econom y b e e r  custom er than you m ight think. \ \  1 1 'S r Consider this: 
Not onlv is lie m aking tracks to  your store m ore often, he also buys nearly tw ice as m uch beer as an 
im port huver every tim e lie's there.* C )n an annual basis, that m eans an econom y buyer is laying dow n 
t w o  dollars lor every one you receive from an im port customer, l/it'si' t/rr the economics ofcionomx beer.

1 .ct us help make beer w ork hauler lor your entire business. Visit MillerAdvantage.com or contact your 
Miller d istributor today.

*  m ,

%  &

I A K I N G  B E E R  W O R K  B E S T  F O R  \ O V r \ ^ j U 0 ^

N ovem ber 2005 | 11

C
 2005 M

illet B
rew

ing C
om

pany M
ilw

aukee, W
l



Drive -  25 years of givingAFD Turkey
As the holiday season approaches, 

the AFD Charitable Activities 
Committee has pledged to put a 
turkey on the Thanksgiving table of 
approximately 2,000 Metro Detroit 
families that may not otherwise 
enjoy this special meal.

This is an Associated Food Dealers 
tradition that started 25 years ago

and each year the list of charitable 
groups that ask for turkeys grows. 
There are many more requests than 
we could ever fill. In addition to 
our regular stops, this year AFD will 
also work with Forgotten Harvest to 
bring turkeys to hurricane refugees 
that are temporarily relocated in 
Southeast Michigan.

Thanksgiving is a time to reflect, 
give thanks and help those who have 
less. We are asking you to pitch in. 
A $200 tax-deductible donation to 
the AFD Turkey Drive will provide 
turkeys for 20 families! When you 
consider that each turkey serves 
about 12, that’s Thanksgiving turkey 
for 240 people!

We need your help! It is truly 
heartwarming to be a part of our 
annual Turkey Drive and to know 
that together, we have brightened 
the day for 2,000 needy families.
To make a tax-deductible donation, 
please fill out the form below or call 
Michele MacWilliams at (248) 671- 
9600. Thank You.

Yes! I want to provide Thanksgiving dinner to needy Metro Detroit families.
----------------------------------------------------------  Payment Method:

Business

Address

Phone________________________________________

Email_________________________________________

I will provide Thanksgiving turkeys for:
____ 20 families at $200 ____ 100 families at $1,000
____ 40 families at $400 _____Other
____ 50 families at $500

By check:

Make check payable to AFD Turkey Drive and send this form, with your check, to: 
AFD Turkey Drive 

30415 W. 13 Mile Road 
Farmington Hills, Ml 48334

By credit card:

Circle one: MC Visa Card Number: _________ -___________________________

Expiration Date:______________  V-Code # (last 3 digits on back of card)____________

Signature____________________________________________________

Fax to AFD at (248) 671-9610

Exclusive Insurance Fuovkte* 
Indorsed ¥y A ID !

Having w o rked  w ith  AFD fo r m ore than  
five  years , M ead o w b ro o k  is exclusively  
endorsed  to  provide w o rkers ' 
co m pensation  and business insurance.

• Competitive Rates
• Fast, Easy Quotes!

To speak w ith  a M ead o w b ro o k  Agent, 
call M arlen e  a t (800) 482-2726 , 
ext. 8216.

w w w .m eadow brookagency .com EAD0WBR00K*
I N S U R A N C E  A G E N C Y

A member of Meadowbrook Insurance Group
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Metro Detroit • Flint 
23661 Telegraph Road 
Southfield, MI 48034 
248-945-4900 
Fax 248-945-4922

B e t te r  B u s in e s s  B u r e a u

Spartan Stores 
may acquire 
Farmer Jack

In September, New York-based 
Lehman Brothers Equity Research 
issued a client note saying it believes 
the sale of Farmer Jack is close and 
could be announced before Farmer 
Jack's parent company. Great 
Atlantic & Pacific Tea Co., releases 
second quarter earnings Oct. 14.

The note suggests Spartan is the 
probable buyer of the chain, which 
has been up for sale since May. 
Spartan is seen as a contender for 
the 71 stores because the grocer has 
several wholesale customers and a 
distribution center in the southeast 
Michigan area.

"Spartan is a wholesaler/retailer 
in Michigan and Ohio and. in our 
opinion, these stores would be a very 
good fit with its current operation, 
which have experienced a strong 
turnaround in recent quarters." 
Lehman analyst Meredith Adler said 
in the note.

The United Food and Commercial 
Workers Local S 76  approved a new 
labor agreement, which included 
a 10 percent pay cut and other 
concessions for its Farmer Jack 
grocery employees.

co
MAGAZINES

NEWS
Wholesale Distributor

The 1ZZE Beverage Company was 
founded in 2002 by two friends who 
set out to create a distinctive natural 
beverage while contributing to a 
higher purpose. The IZZE Project 
Reach program supports and creates 
education-based development for 
farm workers and their families in 
the communities where IZZE buys 
its fruit.

IZZE Beverage Company recently 
launched its newest package -  a 12- 
pack of 8.4-ounce cans -  at Natural 
Products Expo East in Washington, 
D.C., Sept. 16-18. “Available in a 
bright, easy-to-carry and simple- 
to-store package, our new can 12- 
pack is perfect for conventional and

natural grocery and convenience 
stores -  it displays perfectly on 
shelves or end-caps," said IZZE 
Beverage Company vice president 
of sales Peter Bums. “And now that 
school’s started, it’s also ideal for 
parents who want to buy a healthy 
beverage in bulk for lunch boxes and 
after-school treats.”

The new can 12-pack is now 
available in Sparkling Blackberry, 
Sparkling Clementine, and Sparkling 
Pomegranate. IZZE Sparkling Juice, 
an all-natural blend of pure fruit 
juice and sparkling water, is free of 
caffeine, artificial ingredients, high- 
fructose com syrup, and all other 
refined sugars.

IZZE Beverage Company introduces new 12-

14 | AFD Food & BeverageREPORT



L IV E  LIKE YOU MEAN
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Food and beverage industry
calls for improvements to nutrition panel

The Grocery Manufacturers 
Association (GMA) recently 
detailed several options for 
improving nutrition labeling on 
packaged foods and beverages, 
including specific recommendations

for single serve packages.
“During the past decade, the 

Nutrition Facts Panel has become 
an easily recognized source of 
information among consumers. 
However, because of the current

design, consumers do not always 
link caloric content to the 
serving size listed,” said GMA 
Senior Director of Nutrition and 
Regulatory Policy Alison Kretser, 
MS, RD. “Some simple changes to

the Nutrition Facts Panel could help 
consumers make smarter dietary
choices.”

In comments submitted to the 
U.S. Food and Drug Administration 
(FDA), GMA recommended 
that FDA increase and bold the 
font size of both serving size 
and calories, and eliminate the 
line that visually separates these 
two interdependent pieces of 
information. GMA also suggested 
that FDA allow companies to add 
a footnote directing consumers to 
www.Pyramid.gov for personalized 
nutrition information.

GMA suggested two design 
options for single serve packages, 
including a dual column format that 
would list nutrition information 
per serving and per package. For 
products with limited labeling 
space, companies could instead add 
a single line declaring “Calories 
Per Container.” Both options 
would allow companies to remind 
consumers about the appropriate 
serving size while providing them 
with simplified information about 
caloric content for the entire 
package.

“Serving sizes listed in the 
Nutrition Facts Panel should 
reflect the government’s 
nutrition recommendations in 
the authoritative 2005 Dietary 
Guidelines and the new 
MyPyramid,” added Kretser. 
“However, for packaged foods and 
beverages that could be consumed 
during a single eating occasion, 
companies should have the 
flexibility of listing the amount of 
calories and nutrients for the entire 
package as well as per serving.”

“Nutrition is a serious issue, and 
labeling changes are just one of 
the ways in which we can make 
a difference,” Kretser concluded.
“As the FDA considers GMA’s 
recommendations, the food and 
beverage industry will continue to 
respond to consumers' concerns 
by introducing new products with 
improved nutritional profiles, 
fewer calories and more convenient 
single-serve packaging.

Experience the difference 
at

Peoples State Bank

B E O P L E S
S t a t e  Bank

Farmington Hills • Fenton 
Grosse Pointe Woods • Hamtramck 
Madison Heights • St. Clair Shores 

Southfield • Sterling Heights • Warren

[ .888.876.4545 www.psbnetbank.com 
Member FD1C
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So much to sample; so little time!
There was plenty of holiday cheer in Grand Rapids and Novi during AFD's two Holiday Beverage Shows

AFD moved Its poplar Holiday Beverage Show
to the beautiful new Rock Financial Showpiece.
Record crowds braved a fierce rain storm to 
sample new products and lake advantage of
show specials. More photos on page 20.

Desperate Housewives Drink Pink! Rated X fe 
a hot (pink) new beverage that was included in 
a Desperate Housewives episode.

Dan Bnstow of 
International 
Beverage Co — 
a division of 
Powers
Distributing Co — 
knows (and 
loves) his beer.
He featured some 
new and interesting 
selections from Michigan,

Steve Steelye 
of Canandaigua 
explains that the 
concept for 3 
Blind Moose was 
developed by 160 
consumers who 
were locked away 
for a weekend with 
the wine.

(I to r) AFD President Mike Sarafa, Mike O’Connor,
Rocky Zebar and Nabby Yono pose for a photo. Southern Comfort and Captain Morgan were (literally) BIG!

Attendee Heather Benedict 
loves Teguila Rose.

Martin Dawson came 
from clear "across the 
pond' to showcase 
Brokers, the gin that he 
and his brother created.

Ben Lockhart was a 
popular man at his 
Michigan Lottery booth.

Record crowds enjoyed the beautiful, brand new Rock Financial Showplace.

The most important investment decision you may ever make won’t 

be the choice of a stock, bond or mutual fund. It will be how you 

decide to allocate your assets. Most industry experts believe that 

up to 90% of long-term returns are directly attributable to this one 

decision. Asset allocation helps reduce volatility, minimize risk 

and optimize return. Sagemark Consulting can help you and your 

advisors develop and maintain a personalized, long-term asset 

allocation plan—one that balances things just the way you want. 

Find out more. Call us today.

Michael J. LoGrasso CLU, ChFC and John M. Bussa 
Sagemark Consulting

26555 Evergreen Road 16th Floor • Southfield, MI 48076

800-382 -8122

A balancing act for 
the serious investor.

Sagemark
Consulting
A member of Lincoln financial Group

Adviiory services offered through Lincoln Financial 
Advisors Carp., a registered investment advisor Insurance 
offered through Lincoln affiliates and other fine companies 
Securities offered through Lincoln Financial Carp., a 
broker/dealer (member SIPC) Lincoln Financial Group is 
the marketing name for Lincoln National Corp. and its

C 2003 Lincoln Financial Advisors CRNOIOIFI2
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More Novi Pix Rapids
There was plenty of holiday cheer in Novi during AFD's 

Holiday Beverage Show.

Timothy Rose 
with Dooley's, 
an incredibly 
delicious toffee 
liqueur that tastes 
like a liquid 
Milky Way.

Katie Hill with Tattoo, a new 
product from Captain Morgan.

Vergie 
Montgomery 
in the MLCC booth

Lorikeet 
introduced a 

new spariding 
Shiraz, 

designed 
to appeal to 

those that 
enjoy red wine 

but want some­
thing festive for 

the holidays

Cocktails by jenn is a new beverage 
targeted to women as an accessory 
item. Bottles come packaged in a 
handy tote box or stylish bag.

Exhibitors and attendees enjoyed the beautiful new 
surroundings of the DeVos Place.

AFD  M em bers:
L o o k in g  fo r  a

m m m \
Call Today:

1 - 248 - 521-581

All Locations Qualify!

Increase Traffic 
Make Extra Revenue 
Reduce Bad Checks 
Increase Average Ticket

Universal 
ATM Group

ONLY LICENSED 
MICHIGAN COMPANY

r  M!CH!GAN
Consistently vo ted *! tor Customer 

Service m trie industry' •

Leading Edge 
Technology, 
Experience  
& Service!

Se c u r it y
we x p r e $$:

Congratulations on your Annual Trade Dinner

MONEY ORDERS 
1- 248- 304-1900

^ro/MP/DMONEY-^s 
DINERORAPIDO"*

MONEY TRANSFER SYSTEM
Transfer money throughout the work! with a high margin 

ol profit to you and very low cost lo your customers 
■«ap«Moneyw  customers will receive information via our 

advertising promotions and pubic relations program 
in you  market

•Your Business and locations will be included m

RapcMoney" wSi promote customer traftc to your store

B u ild in g  Q u a lity  in a  
G ro w in g  M a r k e t  D is c o v e r  

Cw S e c u r i ty  E x p re s s
^  M o n e y  O r d e r s

EXPRESS OFFERS YOU:
•Profits from Increased 
«  Store Traffic

*  •Low Cost
'Money Orders in Seconds. 

•Speed Reporting and 
No Bookkeeping 

•Expert Sales Consultation

Bâ Xcard
ADDITIONAL SERVICES: -

Start the New Year Right' $  
Discover the Difference' 

BIGGER PROFITS • BETTER SERVICE 
$  S S $ S S D ire c t A u th o r iz e d  A g e n t 

•Utility payments system

S -PR E-PAID  C R ED IT C AR D  
-Money Transfer 

$  -ATM CAROS

SH IM  -C re d it  C a rd  P ro c e s s in g  t.-. ‘ - \
■  ^  -CASH GIFT CARDS

WHAT THE 
LEADER  
IN MERCHANT  
PROCESSING  
OFFERS

$  x  vou$
•Innovative 
Technology 
•Exceptional Value 
•Superior 
Customer Service

S e c u r ity  E x p re s s  M o n e y  O rd e rs
1 - 2 4 8 - 3 0 4 - 1 9 0 0
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The Power of Your Community 
is right behind you.
Every time you turn on a light, thousands of your friends and neighbors are right 

there making sure it works That's thousands of Michigan-based Detroit Edison 

and DTE Energy workers providing you with the level of service and dependability 

you've come to expect for over a century. And we re also right behind you when 

it comes to community support, donating more than six million dollars a year to 

community causes DTE Energy
Detroit Edison
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State Rep. Hildenbrand hits the ground running
By Kathy Blake

State Representative Dave 
Hildenbrand (R-Lowell) came 
into the Michigan House of 
Representatives ready to get things 
done. Having worked for Dick 
Posthumus when he was State 
Senator and later when Posthumus 
became Lieutenant Governor, 
Hildenbrand was an experienced 
freshman legislator when he took 
office in January 2005.

“My eight years of prior legislative 
experience made me realize how 
important relationships are. It 
helped me hit the ground running,” 
Hildenbrand said.

Price Modernization Act
Already, he's been busy 

cooperating with his colleagues 
to make amendments to the item 
pricing law. Michigan is the only 
state that requires price tags to 
be placed on nearly every item in 
stores. “For more than 30 years, our 
local businesses and retailers have 
been hindered by this archaic law,” 
said Hildenbrand.

He is working on legislation 
that would modernize the law, by 
allowing retailers to choose between 
three options, one of which is 
abiding by the current law. The 
other options involve using price 
check scanners throughout the 
store or installing a Price Accuracy 
System (PAS) at the front of the 
store where customers can scan 
their receipt to create a second 
receipt that lists the sign prices for 
each item purchased. This system 
allows customers to easily check 
scanner accuracy. Another part of 
the bill doubles the fine to retail 
establishments that overcharge 
customers from the current 10 times 
the overcharge up to a $5 maximum, 
to 20 times the overcharge up to 
$ 10.

Tax cuts
Rep. Hildenbrand voted for the 

$1 billion tax relief package that 
passed in the House, August 31.
The package provides a personal 
property tax credit of 20 percent for 
manufacturers on existing equipment

and up to a 50-percent credit for 
new equipment. It eliminates the 
tax on employer healthcare, cuts 
taxes for more than 33,000 small 
businesses, reduces tax burden on 
payroll and equipment and cuts 
the Single Business Tax rate for 
every Michigan business from 1.9 
to 1.7 percent. The plan is being 
considered in the State Senate.

Sportsmen Against Hunger
Rep. Hildenbrand introduced 

a bill that allows game sports 
enthusiasts to voluntarily contribute 
$1 to help feed the less fortunate 
when purchasing their hunting and 
fishing licenses. They can also 
donate unwanted meat and fish to 
the Michigan Sportsmen Against 
Hunger. “Hunting is a sport-and 
some hunt for the thrill of the hunt, 
some to eat wild game and fish, 
and others hunt as part of a family 
legacy. Some don’t care to eat the 
meat but want to help those who do, 
” says Hildenbrand. The state fund 
will be used to help cover the costs 
of processing donated meat and fish 
and distributing it to shelters to aid 
the less fortunate.

Rep. Hildenbrand has also 
introduced a constitutional 
amendment to protect hunting and 
fishing. The resolution would 
amend Michigan’s constitution to 
recognize hunting and fishing as a 
right given to the people of the state.

Rep. Hildenbrand's District
The 86th district includes 

numerous communities including the 
city of Lowell, Walker, East Grand 
Rapids and part of Grand Rapids.
His district also includes the 
townships of Grand Rapids, Lowell. 
Ada. Bowne, Grattan and Vergennes.

Background
He started his political career as 

District Representative for Senate 
Majority Leader. Dick Posthumus. 
Then he became Deputy Chief 
of Staff for Lt. Governor Dick 
Posthumus, then Chief of Staff for 
Senator Bill Hardiman. He was also 
an Agriculture Policy Advisor for 
Governor John Engler.

Political and civic committees 
and memberships

Hildenbrand was a Precinct 
Delegate for the Kent County 
Republican Party. He was also 
involved in numerous local and 
statewide campaigns through the 
years.

Hildenbrand stays involved with 
his community and area. He is 
a board member of the Lowell 
YMCA, and is active in 4-H and 
Future Farmers of America. He 
is a member of the Right to Life 
of Michigan, the Kent County 
Farm Bureau, the National Rifle 
Association and the Michigan State 
University alumni organization.

Education
Hildenbrand graduated 

Valedictorian from Lowell High 
School in 1992. He went on to 
graduate from Michigan State 
University with a Bachelor’s Degree 
in Public Resource Management.
He traveled to Australia and New 
Zealand to conduct a study in 
Agriculture and Natural Resources.

Personal
Rep. Hildenbrand has lived in 

Kent county all his life. He is the 
youngest of six children. He and his 
wife currently live in his hometown, 
Lowell, where he is a parishioner at 
his church. He enjoys hunting and 
fishing.

To contact Rep. Hildenbrand. 
call (517) 373-0846, email to 
rephildenbrand@house.mi.gov 
or write The Honorable Dave 
Hildenbrand, State Representative, 
State Capitol. PO Box 30014, 
Lansing, Michigan. 48909-7514.

AFD, Sarafa brothers win MSAE awards
Continued from front page.

retailers to raise prices above the state-set 
minimum.

A little later in the program AFD 
President Mike Sarafa was chosen as 
the MSAE's Emerging New Leader. 
“Because this award is decided upon by 
my p>eers of association executives, I am 
extremely honored,” stated Sarafa.

Shortly after Mike Sarafa received 
his award, AFD past president, Joe 
Sarafa was called to the stage. For his 
accomplishments during his 14 years at 
AFD, Joe was inducted into the MSAE

Hall of Fame.
MSAE has a membership of 

more than l.(XK) association 
professionals and suppliers 
involved in the management of 
4(X) international, national, state, 
regional and local associations.
It provides executives with 
the opportunity to exchange 
ideas, opinions, and experiences 
through discussion, study, and 
networking.

AFD Board Members were on hand for the 

Diamond Awards dinner

AFD President Mike Sarafa receives the 
MSAE Emerging New Leader award
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A  P R O V E N  TRACK RECORD
lE 3
Our Family

IC K

N ash  Finch is p roud  to  o ffe r  a lineup of 
s to re  b ra n d  labe ls  to  m e e t  any re ta il 
challenge.

O u r Our Family and IGA b ra n d s  o ffe r  your  
c o n s u m e rs  th e  h ig h e s t o f q u a lity  a t  
s ig n ific a n t s av in g s  w h e n  c o m p a re d  to  
n a tio n a l b ra n d s . T h e s e  la b e ls  h ave  
c o n s is te n tly  p e r fo rm e d  w e ll in c u ttin g  
te s ts , o fte n  b e in g  p r e fe r r e d  o v e r th e  
national b ran d  equivalent.

The Value Choice label is th e  p e r fe c t too l to  
estab lish  p rice  im age  w ith  your c u s to m e rs . 
Positioned to  c o m p le m e n t th e  IGA and  O u r  
Fam ily label, Value Choice is th e  d es tin a tio n  
fo r  th e  s h o p p er w ho  d em an d s  th e  u ltim a te  
in p rice  value.

Call us to d ay  and find o u t m o re  a b o u t th is  
w inning com bination .
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NewsNOTES
Air-chilled chickens gain devotees 
in the U.S.

Producers of antibiotic-free, air-chilled 
chickens are enjoying rising sales in the 
U.S. as consumers get hooked on the birds' 
tenderness and enhanced taste. Farmers 
Pride Inc.'s Bell & Evans brand, MBA Poultry 
and Maverick Ranch Association Inc. have 
all made the switch to air-chilled chickens. 
-The Boston Globe

The smell of Touch

Research by Barbara Kahn, a marketing 
professor at the University of Pennsylvania's 
Wharton School, found that consumers 
-  especially young consumers -  prefer 
strange, ambiguous, alluring names for 
products over handles that provide a 
functional description. That's why the 
deodorant Touch, a blush called Sin and an 
ice cream flavor dubbed Chubby Hubby do 
well in the marketplace. -Philly.com

Can you spare a dime for 
Amazon.com?

Amazon.com is partnering with Coinstar, a 
company that places coin-counting machines 
in supermarkets, to give penny-savers their 
returns in Amazon gift certificates rather than 
cash. Coinstar machines deduct 8.9% of a 
consumers' change, but users who opt for 
the Amazon credit will get the full monetary 
value of the coinage they insert.
-The Wall Street Journal

Prudential Retirement

More than 75 years of 
retirement plan innovation 

in one powerful package.
The people a t P rudential are working hard  for you—combining sm art, new technology and 
personal service—to create a retirem ent p lan th a t's  easier to access, and easier to manage.

Not just more fund choices, more benefits.
• More investment options from Prudential and other leading fund families.

Not just information—education, asset allocation and advice, too.
Prudential GoaLMaker™ asset allocation service helps your employees make smarter 
investment choices.

• Our partnership with Financial Engines® lets employees opt for personalized online 
retirement advice.

• Retirement specialists and award-winning educational materials can help boost participation 
and deferral rates.

Not just anytime access, anywhere access.
• Plan sponsor and participant websites simplify plan reporting and account management
• Participants enjoy "anywhere" access to their retirement plans via Intuit's Quicken® Deluxe 

personal financial software (versions 2001 and higher).

Not just great technology, great people.
• Help with any aspect of your plan, from enrollment to understanding your investment options.
• A knowledgeable customer service representative, just a phone call away.

Call me for more information about Prudential Retirement:
(248)433-8508
Calvin G. Zara, Financial Planner 
The Prudential Insurance Company of America 
CA Insurance License OD37537

Financial Engines is a registered trademark of Financial Engines. Inc. Quicken is a registered trademark of of Intuit. Inc. Financial Engines. Inc., Intuit. Inc., and 
Prudential are independent organizations For more complete information about the investment options available including charges and expenses, please contact 
Prudential at 200 Wood Avenue South; Iselm. NJ 08830. for a free prospectus. Please read the prospectus carefully before investing Securities offered as a reg­
istered representative Pruco Securities. LLC (Pruco). 751 Broad Street. Newark. NJ 07102. and distnbuted by Prudential Investment Management Services, LLC 
(PIMS). Three Gateway Center. 14th Floor. Newark, NJ 07102, members SIPC. Pruco. PIMS and The Prudential Insurance Company of Amenca are Prudential Fi­
nancial companies. Prudential Retirement is a Prudential Financial business Prudential Financial is a registered service mark of The Prudential Insurance Company 
of America and its affiliates. INST-A002811 Ed.
12/2003

Prudential ife Financial
Crowing and Protecting Your Wealth®

GMA urges members to channel 
hurricane assistance through 
America's Second Harvest

GMA has selected America's Second 
Harvest as the charity it will recommend 
to member companies and others for 
hurricane relief donations America's 
Second Harvest needs dry storage items 
in full truckload quantities: bottled water, 
hand-held snacks, canned meals, utensils, 
disinfecting household cleaning items and 
diapers. In addition, transportation is needed 
to move donated products to food banks 
in the affected areas Companies can also 
assist by providing storage for refrigerated 
and frozen goods. For more information on 
how to help, visit Amenca's Second Harvest 
website, www.secondharvest.org

Albertson’s may sell
Albertson's Inc. said it will explore a sale of 
the company, an announcement that has 
analysts offering various buyout scenarios, 
including the likelihood the grocery giant 
would be acquired by a pnvate-equity firm 
rather than another food retail chain. But 
others say buying Albertson's could be a 
wise strategic move for Target Cotp., which 
is currently flush with cash. U.K.-based 
Tesco PLC is also mentioned as a possible 
suitor, with one analyst pointing out, "They 
have proven that they can compete with 
Wal-Mart." - The Idaho Statesman

Mars unveils heart-healthy 
chocolate snacks

Mars Inc.'s Mars Nutrition for Health & 
Well-Being division says its new CocoaVia, 
a vitamin-fortified snack featuring cocoa 
flavanols and plant sterols from soy, could 
help consumers lower cholesterol. CocoaVia 
chocolate bars debuted in October 
-Drug Store News

Study: Girls who eat breakfast are 
slimmer

A study out of the Maryland Medical 
Research Institute found adolescent girts 
who eat breakfast have lower body mass 
index readings than those who don't, 
with the slimmest of them eating cereals 
The study author said cereal fiber, often 
accompanied by milk and orange juice, 
may account for the study subjects' lover 
weight and "those who eat breakfast on 
a regular basis are more likely to have a 
structured eating plan throughout the day 
and consequently are less likely to snac* 
between meals *
- The Dallas Morning News
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A different kind of phone company
“ ...the average consumer doesn’t know his VoIP from his elbow."

As broadband adoption increases, 
so does the adoption of services 
such as telephone over Internet 
networks. Even consumers are 
saying goodbye to traditional 
telephone service and embracing 
the VoIP revolution in increasing 
numbers. All the major tech 
companies have been investing 
millions of dollars in VoIP, an 
abbreviation for Voice over 
Internet Protocol, which is a term 
for making phone calls over the 
Internet.

A recent article in Mercury News 
(San Jose. Calif.) stated that. ... 
the average consumer doesn't know 
his VoIP from his elbow. A poll, 
commissioned by Verizon, found

that out of 1.006 American adults. 
20 percent believed VoIP was a 
hybrid automobile from Europe and 
10 percent thought it was a low- 
carbohydrate vodka. Respondents 
were offered those choices in 
addition to the real definition of 
VoIP. Overall. 87 percent got the 
answer wrong."

The state of the art in VoIP 
communications has greatly 
advanced in the past few years. 
Earlier implementations were 
criticized for excessive echoing, 
noise and other quality-of-service 
issues. Modern systems can provide 
quality that compares favorably 
with standard analog telephone 
lines. Faster voice compression.

quicker computer processors, 
and the availability of high-speed 
communication links such as DSL 
have all made VoIP implementations 
a viable technology and a 
compelling solution for businesses.

“We have built a VoIP network 
that delivers high-quality voice 
service at an extremely competitive 
price,” said John Zamojcin, co­
developer of U.S. operations 
for PowerOne Solutions, a 
company that brings consumers 
and businesses with an internet 
connection an alternative to their 
traditional U.S. telephone company 
at savings of up to 80 percent.

"Traditional phones are fading. 
Landlines are making their last

grasp. According to the research 
Firm The Yankee Group, more than 
17.5 million people will be using 
VoIP phone service by the >ear 
2008,” says Zamojcin. “VoIP's 
time has come and PowerOne 
Solutions wants to bring it to you. 
Many businesses are realizing the 
significant cost savings to be found 
in VoIP vs. traditional telephone 
service and are already replacing 
traditional systems.”

For further information contact 
John Zamojcin at PowerOne 
Solutions regarding VoIP 
technology. They will come out to 
your business and provide a free 
price comparison. John can be 
reached at (734) 737-0204.

m T F fnimmrf^rTTTTTTprriTTM^
ruwiucb ngni at me endWtiiU

Powerone Solutions helps companies manage their utility requirements by 
reliable ways to control their electricity costs, electric 

3ms, communication solutions through VoIP and SBC, 
their actual merchant card processing programs.

* No-cost review service.
* Electric pricing reduction program through 
Corp. and Millennium EnergylTechnologies.

• Communication program through VoIP and SBC.
Franklin Card Services.

a  a l l  J o l i nPOWER
S O L U T I O N S

P i e
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House approves wine shipments to individuals
The Michigan House of 

Representatives has passed 
legislation that would allow limited 
wine shipments to individual 
Michigan consumers but ban 
wineries from shipping directly to 
retailers and restaurants.

The bill, approved in an 84-22 
vote in September, is a new version 
of a committee-passed measure 
that would have banned all direct 
shipments by Michigan and out-of- 
state wineries.

The amended House Bill 4959, 
sponsored by Chris Ward, R-

NACS
reschedules
convention

The National Association of 
Convenience Stores (NACS) 
announced it has found a new 
location for The NACS Show 
following the natural disaster in its 
original location. New Orleans. It 
will now be held Tuesday through 
Friday, November 15-18, in Las 
Vegas.

The show originally was scheduled 
for October 29-November 1.
For an updated schedule for the 
NACS Show 2005 in Las Vegas 
and answers to frequently asked 
questions, NACS is delivering 
updates via e-mail and on its 
websites, www.nacsonline.com and 
www.nacsshow.com.

The new color of 
money continues
with $10 Note

In addition to the $20 and $50 
notes, the U.S. Treasury Department, 
Federal Reserve and Secret Service 
recently announced the new design 
and updated security features for 
the $10 note, which will enter 
circulation in early 2006.

The new $10 was unveiled to the 
public on September 28, the third 
denomination in the new currency 
series that incorporates enhanced 
security features, subtle background 
colors and symbols of freedom into 
the designs. - NACS

Brighton, would allow Michigan and 
non-Michigan wineries to each ship 
about 500 cases, or 4,500 liters, of 
wine annually to consumers. The bill 
now goes to the Senate.

A May U.S. Supreme Court 
ruling said states that allow direct 
wine shipments must do so on an 
evenhanded basis and not just for in­

state wineries, as Michigan law did.
In response to the ruling, AFD 

and the Michigan Beer & Wine 
Wholesalers Association had 
sought a ban on all direct shipping 
by wineries, citing concerns over 
minors’ access to alcohol, as well 
as an economic threat posed by 
allowing Michigan and out-of-state

wineries to ship to consumers and 
bypass licensed distributors and 
wholesalers.

Under Michigan's current three- 
tier distribution system, alcohol 
imports flow from producer through 
distributors and wholesalers, then to 
restaurants and retailers who sell the 
products.

A new way to be Blue.
Get the freedom  to self-refer w ith  Blue E lect.
Blue Elect is a new option from Blue Care Network and Blue 
Cross Blue Shield of Michigan that lets your employees visit 
any doctor, anytime In or out of network, with or without a 
referral, they're covered. It's a lot of added flexibility af a lower 
cost than traditional PPOs

Of course, Blue Elect also offers all the in-network savings, 
the coordinated care, and the added-value programs of the 
traditional Blue Care Network product. Take a look, and you 
might find that Blue suits more of your employees than ever

To learn more, contact your Blues sales representative. Blues 
contracted agent or call t-800-464-BLUE

www.MiBCN.com

Blue Elect Self-Relerral Option

Blue Care 
Network
of Michigan

A nonprofit corporation and independent licensee 
o* the B lue Cross and Blue Shield Association
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A creative]

A Health Savings Account (HSA) is a qualified high-deductible medical plan 
used in conjunction with a specific use tax-exempt bank account. Savings 
from moving to a high-deductible plan can be put into the account to pay 
for future qualified medical expenses. Employer and/or employee may 
contribute to the account. Any medical expense paid out of the account is 
tax free. What you don’t use rolls over year-to-year in the interest account.

Associated Food Dealers is proud to sponsor Blue Cross Blue Shield of 
Michigan for our members. BCBSM offers three different HSA's with no 
medical underwriting to groups of 2 or more employees.

BCBSM is now more affordable than ever, with our ability to age rate. Take 
a look at the benefits of joining AFD sponsored BCBSM program.

B lu e C ro e s  
B lu e  S h ield  
Blue Care Network
of Michigan

For information on AFD’s 
endorsed Blue Cross program, call: 

Dan (800) 666-6233 or 
dreeves@afdom.org

Governor announces more 
station inspections

Michigan Governor Jennifer M. 
Granholm recently announced that 
her administration will increase 
gasoline pump inspections. 
According to an article by Greg 
Lindenberg of CSP, the governor 
has requested that Michigan 
Department of Agriculture (MDA) 
Director Mitch Irwin transfer staff 
internally to increase inspections 
at gas stations. She also announced 
that the MDA will use $1.3 million 
appropriated by the state legislature 
to hire additional inspectors.

“With the national and 
international markets for gasoline 
and oil soaring out of control and 
the federal government sitting 
passively on the sideline, no single 
state has the power to control gas 
prices. So we must make sure, 
at the very least, that we use the 
power we do have—to ensure 
that consumers are getting what 
they pay for—especially right 
now, when we are paying too 
much,” said Granholm. “We will

increase inspections to ensure that 
gas station equipment is working 
properly and to ensure that every 
complaint receives a thorough 
investigation."

In addition to increased 
inspections, Granholm called 
for legislation to require that gas 
station operators prove their pumps 
have been calibrated and are 
working properly when they apply 
for renewal of their operator's 
license. State law requires that 
licenses are renewed annually.

"With gasoline prices increasing 
at more than 10 times the general 
inflation rate over the past year, 
market participants at every level 
should welcome an immediate, 
aggressive and thorough review 
of all factors contributing to near 
record-high fuel prices,” Granholm 
said.

The governor announced that the 
$1.3 million would be used to hire 
a total of 16 new inspectors. - CSP

Attention Food and Beverage Industry:
Food & Beverage Report
MEDIA INFO & DATA
Working Hard for Michigan's 
Food & Beverage Industry

Monthly Theme/
Promotion Schedule

January Store Design, Equipment
February Trade Dinner
March Service Organizations
April AFD Buying Trade Show

May Beer & Snacks
June Deli & Dairy j
July Scholarship Goff Outing J
August Meet Our Scholars M

’ Independents' Day’  ^  I
September AFD Holiday Beverage Show

October 'Made In Michigan'
November Holiday Features
December Industry Trends

• Wholesalers • Brokers • Manufacturers • Distributors
• Liquor, Beer & Wine Distributors and Principals
• Food Processors - Banks • Phone Companies

R each a g ro u p  o f  25,000* o f  yo u r  best p ro sp ec ts  each  
m onth  by a d v e r tis in g  in AFD's Food & B everage Report!

Pam A lo n g  I te a d e i sh ip . III.OOP < i n  i l la t io n  in c lu d e s  ei r r y  s u p e r m a r h e t.  d r u g  s to re , io n  
n ie n c e  s to re  a n d  s p e c ia l ty  fo o d  m u r h e t  . . . v i r tu a l ly  th e  e n t ir e  r e ta i l  foo i! i n d u s tr \  in  Mil h ig n n

If you’e reading this message, we can help you increase your company's 
market share in Michigan. Our rates are competitive and layout and design 
personnel are available to give you your own special flair to your ad.

Join the successful companies that advertise in The Food and Beverage 
Report. Call for more information, rates, or to schedule an ad.
Our readers look forward to learning more about your company, 
your product and your services.

A ssocia ted  Food D ea lers  o f M ichigan
30415 West 13 Mile Road 

Farmington Hills, Michigan 48334 
Call Ray Amyot at 989-386-9666 

or 248-671-9600 • Fax 248-671-9610
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C la s s if ie d
FORSALE-lce cream equipment. Total cost 
$50,000. Asking only for $15,000. Used for 
three months only. Call Joe at (734) 213-4900.

FOR S A LE -Northville party store. Beer, wine 
and lottery - business only. 2400 sq .ft. 14-door 
walk-in cooler. $109,900.00. Call Brian Yaldoo, 
RE-MAX Classic at (248) 737-6800 or page him 
at (248) 806-9100.

FOR SALE-L iq u o r store. One block of property 
with room to build a stripmall! Huge parking lot, 
busy Detroit location at Conner & Warren, just 
minutes from I-94. Beer, wine, liquor license, 
lottery license, equipment and more! Building/ 
property is optional. Serious buyers only. Call 
John at (313) 822-1610.

FOR SALE-Convenience store located off busy 
I-94 exit. Beer & wine, bait & tackle, ice cream 
parlor, bakery & deli and lottery. Celebrating 
25th year in business. Owner ready to retire. 
Call (517) 764-5284.

FOR SALE-D e tro it Warehouse. 22 ft. 
refrigerator truck for hire -  daily/weekly. Call 
Dave Evola (586) 360-7662.

FOR SALE-Superette, liquor, lottery, Spartan 
Store. $595,000 & inventory. Sales $2,400,000 
annually. Call John or Jim (248) 644-8900.

FOR SALE-Full service supermarket. 3200 sq. 
ft. Meat, produce, liquor. East side Detroit, facing 
Grosse Pointe. Call (313) 885-7140.

FOR SALE-Beer & wine license. City of Taylor. 
Hobart Sheer $975. Deli scale $100. Call (734) 
946-4016.

FOR SALE-S m a ll grocery/beer-wine store 
with lottery and ATM. Building 50x80 with 
large parking lot for additional development 
opportunities. Call John (313) 273-6015.

FOR SALE-H obart Grinder #4632,2 H.P. Single 
Phase. Completely rebuilt—$2,000.00. Yorkshire 
Food Market, (313)885-7140.

FOR SALE -  Party store 50 miles north of Detroit. 
Liquor, beer & wine, lotto, groceries & DNR 
Licenses. Gross-over $400,000.00. Includes 
two rental houses plus building. $475,000.00 
plus inventory. Make offer. Ph. (810) 985-7663.

FOR SALE-P a rty  store 40 minutes north of 
Lansing. Beer, wine, liquor groceries, lotto, 
pressing approximately over $9,500.00 a week. 
Includes building, equipment, 2 extra lots 
$175,000, plus inventory. Terms possible. Owner 
ntmng. Phone (989) 875-6073.

FOR SALE—6 foot deli self-server, front 
doors. $1,500 or best offer. Call 313-274-1426.

KITCHEN HOOD FIRE SYSTEMS AND EXTIN 
GUISHERS -L o w  discount pricing to all AFD 
members. New installs, remodels, inspections, 
recharging and testing. Also servicing auto paint 
booths and gas stations. All brands: Ansul. 
jVrochem. Range Guard. Servicing southeastern 
Michigan 24/7 Call Alan Ross at GALLAGHER 
FIRE EQUIPMENT-800-452-1540.

FOR SALE -U psca le  Charlevoix business at 
a bargain pnee! Don's IGA is close to town, 
with plenty of parking. Dramatically reduced 
to$649,000 and includes real estate, two liquor 
•senses, equipment and fixtures. Call Lori Jodar 
«  Boyne Realty: 231-439-4097

PALLETS -L e t  us pick up your 48x40 unwanted 
4-way pallets each week or two and pay you 
cash. We'll keep your back rooms clean. Phone 
313-491-1500

WE NEED -Outdated, close dated and discon­
tinued products-food, candy, juices, etc. $$$. 
Phone 313-491-1500. 100% tax wnte-off also 
available

fO *ISALE-L, quor store, approx. 3800 sq. ft. 
J8 doors of cooler space. Lenawee County. Call 
517-456-7249 for details.

Hollywood Markets match donations for Katrina
Hollywood Super Markets, a Metro 

Detroit grocery store chain, matched 
its customers’ donations, up to a total 
of $10,000, to assist the victims of 
Hurricane Katrina. Thom Welch, 
Hollywood Super Markets vice 
president, said that customers who 
made their donations at any of the 
Hollywood stores (Utica, Troy, Royal 
Oak and Bloomfield Hills) received a 
cash register receipt for their donation.

labeled Hurricane Katrina Relief. 
Hollywood then doubled the amount. 
All funds were sent to the Salvation 
Army Relief Fund. As of September 
20, Hollywood had raised $34,000.

“This is an excellent opportunity 
to really make a difference," said 
Mike Sarafa, AFD president. “By 
doubling the funds of its customers, 
Hollywood Super Markets are 
encouraging others to donate, as well

as making a significant contribution 
themselves,” Sarafa added.

If you still have I  
the original 
Konsmacker. 
call us for 
repairs or tune |  
up specials.

For more information regarding our 
machine, or to compare to our 

competitors, visit our web site at 
www.kansmacker.com

BRAND REVERSE VENDING MACHINES
Kansmacker's

COMPACT STAINLESS 
STEEL MACHINE:

NUMBER ONE FOR:

•  Cleanliness 
•  Durability 

•  Efficiency 
•  Service 
•  Speed

Our new  m achines are

•SIMPLE! •  EASY TO CLEAN!

m

( Rear

Plastics & >. 1 
□ns Front or 
End Unloader ■  

achine only A  
32" wide!

£
r

Ask about a

► F REE T R IA L - —  -4
NO OBLIGATION!

For m ore  in fo rm a tion  rega rd ing  KANSMACKER BRAND REVERSE 
VENDING MACHINES, p lease con tact NICK YONO at

800*379-8666 or 248-249-6666
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SUPPORTTHESE AFD SUPPLIER MEMBERS
AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor . . . . (313) 867-0521
National Wine & Spirits ........... 1-888-697-6424

1-888-642-4697
Encore Group/ Trans-Con, C o ... 1-888-440-0200 

BAKERIES:
Ackroyd's Scotch Bakery

& Sausage ..........................(313) 532-1181
Archway Cookies..............................(616) 962-6205
Awrey Bakeries, Inc..........................(734) 522-1100
Interstate Brands/

Wonder Bread/Hostess (586) 792-7580
S & M Biscuit Dist (Stella D'Oro) (586) 757-4457 
Taystee Bakenes (248) 476-0201

BANKS
ATMofAmenca (248)932-5400
ATM of Michigan (248) 427-9830
Bank of Michigan..............................(248) 865-1300
Cash Depot (920)432-5777
Comenca Bank ................... (313) 222-4908
Fifth Third Bank (248) 603-0550
Peoples State Bank (248) 548-2900
Standard Federal Bank 1-800-225-5662

BEVERAGES:
Absopure Water Co........................  1-800-334-1064
Allied Domecq Spirits USA (248) 948-8913
Ambassador Service G roup .......... (248) 879-7704
American Bottling ........................... (313) 937-3500
Anheuser-Busch Co.......................  1-800-414-2283
B & B Beer Distnbubng Co............. (616) 458-1177
Bacardi Imports, Inc ................... (248) 476-6400
Brown-Forman Beverage Co.......... (734) 433-9989
Brownwood Acres........................... (231) 599-3101
Central Distributors ........... (734) 946-6250
Coca-Cola Bottlers of Ml

CrossMark.................................... (734) 207-7900
Hanson & Associates, Inc. . (248) 354-5339
J B Novak & Associates (586) 752-6453
Metro D Sales............................ (734)416-8969
S & D Marketing (248)661-8109

CANDY & TOBACCO:
Altna Corp. Services, Inc............. (734)591-5500
Fubidia, Inc.............. .*................... (810) 742-8274
Nat Sherman ............................ (248)202-7339
R.J Reynolds.............................. (248) 475-5600

CATERING/HALLS:
Farmington Hills Manor (248) 888-8000
Karen's Kafe at North Valley (248)855-8777
Penna's of S terling................. (586) 978-3880
St. Mary's Cultural Center (313) 421-9220
Tina's C a tering ................... (586) 949-2280

DAIRY PRODUCTS:
Country Fresh Dames . 1-800-748-0480
Golden Valley Dairy............ (248) 399-3120
Melody Farms Dairy Company (734) 525-4000
Mexico Wholesale....................... (313) 554-0310
Pointe Dairy .........................
Prairie Farms/

(248) 589-7700

Tom Davis & Sons Dairy Co, . (248) 399-6300
Superior Dairy Inc.................... (248)656-1523

ELECTRONIC AGE VERIFICATION
D.J King & Associates . 1-800-781-5316

EGGS & POULTRY:
Consumer Egg Packing Co............. (313) 871-5095
Linwood Egg Company....................(248) 524-9550

FRESH PRODUCE:
Aunt Mid Produce Co.......................(313) 841-7911

Detroit Free Press............................(313) 222-6400
Detroit News ................. (313) 222-2000
Michigan Chronicle..........................(313) 963-5522
Suburban News—Southfield:........ (248) 945-4900
Trader Publishing ..........................(248) 474-1800
WDIV-TV4 ......................................  (313)222-0643

NON-FOOD DISTRIBUTORS:
Items Galore (586) 774-4800

POTATO CHIPS/NUTS/SNACKS:
Better Made Snack Foods.............. (313) 925-4774
Frito-Lay, Inc 1-800-359-5914
Motown Snacks ............................(313) 931 -3205
Kar Nut Products Com pany___ (248) 588-1903
Mexico Wholesale........................... (313) 554-0310
Nikhlas Distributors (Cabana). .  (248) 582-8830

PROMOTION/ADVERT1SING:
Art One Sign Expo (248) 591-2781
Enterprise Marketing ................... (616) 531-2221
PJM Graphics (313) 535-6400

RESTAURANTS:
Copper Canyon Brewery (248) 223-1700
Pizza Papalis Corp....................  (248) 540-2426
Rio Wraps (248)540-2426

SERVICES:
AAA Michigan 1 -800-AAA-MICH
Advance Me Inc (513) 518-3150
Al Bourdeau Insurance Services, Inc.......................
1-800-455-0323
Alarm-Medic (248) 349-9144
Amencan Mailers..............................(313) 842-4000
AmencanA System s....................... (248) 379-1575
AMT Telecom Group....................... (248) 862-2000
Andrews Brothers Inc.

Auburn Hills (248) 373-2653 
......................................Detroit (313) 825-2700

..........  Madison Heights (248) 585-1248
Van Buren (734) 397-2700
Port Huron (810) 982-8501

Coors Brewing Co................ (513)412-5318
Diageo.................................. 1-800-462-6504
E & J Gallo Winery (248)647-0010
Eastown Distributors (313) 867-6900
Faygo Beverages. Inc (313) 925-1600
Future Brands (248)471-2280
Galaxy W ine ..................... (248) 363-5300
General Wine & Liquor Co.. (313) 867-0521
Great Lakes Beverage (313)865-3900
Great Lakes Distribution . (810)794-1300
Hansen's Beverage (313) 575-6874
Hubert Distributors, Inc (248) 858-2340
Intrastate Distributors (313)892-3000
J. Lewis Cooper Co............. (313)278-5400
Jones Sodas (269) 382-4200
Josulete Wines, Inc............. (313) 538-5609
Kent Beverage Co Inc. . . (616)241-5022
McCormick Distilling Co 
Michigan Grape & Wine

(586) 254-5650

Industry Council (517) 373-1104
Miller Brewing Company (414) 259-9444
National Wne & Sprits . 1-888-697-6424

1-888-642-4697
Northern Falls, LLC 1-866-270-5944
Paramount Coffee 
Pepsi-Cola Bottling Group

(517) 372-3330

-  Detroit 1-800-368-9945
-  Howell 1-800-878-8239
-  Pontiac (248)334-3512

Perk and Brew Corp (734) 669-8380
Pernod Ricard USA (248)601-0172
Petitpren, Inc (586)468-1402
Powers Distnbutmg Co Inc (248) 393-3700
Sara Lee Coffee & Tea (734)414-8433
Seven-Up of Detroit (313) 937-3500
Tn-County Beverage (313) 584-7100
Vintage Wines (586) 294-9390

BROKERS/REPRESENTATIVES:
Bob Arnold & Associates (248) 646-0578

ICE PRODUCTS:
Arctic Glacier, Inc..............
International Ice, Inc........
Quincy Ice Co................
U S Ice Corp...............

INVENTORY SERVICES:
Action Inventory Services 
Goh's Inventory Service

INSURANCE:
AAA Michigan 
AFLAC

855-6690 
Capital Insurance Group 
Gadaleto, Ramsby & Assoc 
Frank McBnde Jr, Inc. . . 
JS Advisor Enterprises, Inc

(810) 987-7100 
(313)841-7711 
(248) 968-4290 
(313)862-3344

(586) 573-2550 
(248) 353-5033

1-800-AAA-MICH 
(248) 968-9884, Ext 103 

(248)

(248) 333-2500 
1-800-263-3784 
(586)445-2300 
(248)684-0127 

Cell (586)242-1331 
(248)358-1100 
(248)358-1171 

851-2227

Meadowbrook Insurance 
North Pointe Insurance 
Rocky Husaynu & Associates (248)

Al Bourdeau Insurance Services, Inc..

MANUFACTURERS:
Art One Sign Expo, Inc .
General M ills................................
Jaeggi Hillsdale Country Cheese 
Old Orchard Brands 
Red Pelican Food Products 
Singer Extract Laboratory 
Strauss Brothers Co...

(248) 591-2781 
(248) 465-6348 
(517)368-5990 
(616)887-1745 
(313) 921-2500 
(313) 345-5880 
(313) 832-1600

MEAT PRODUCERS/PACKERS:
Bar S Foods 
Indiana Packers Corp 
Kowalski Sausage Company 
Nagel Meat Processing Co 
Strauss Brothers Co 
Wolvenne Packing Company

(248)414-3857 
(765) 564-7206 
(313) 873-8200 
(517)568-5035 
(313)832-1600 
(313)568-1900

MEDIA:
The Beverage Journal 1-800-292-2896
Booth Newspapers (734) 994-6983

Detroit Produce Terminal...............(313) 841-7400
A.S.C Security Systems ...............(734)416-5550
Bellanca, Beattie, DeLisle...............(313) 882-1100
Binno & Binno Investment Co......... (248) 540-7350
C Roy & Sons (810)387-3975
Calvin Zara Insurance A gency___(248) 433-8508
Carttronics, Inc (760)707-1265
Cateraid, Inc......................................(517)546-8217
Central Alarm Signal ...................(313) 864-8900
Cherry Marketing Institute ........ (517) 669-4264
Clear Rate Communications (734)427-4411
Closed Circuit Communications (248) 682-6400
Constellation New Energy...............(248) 936-9027
Cox, Hodgman & Giarmarco, PC. . (248) 457-7000
D.J. King & Associates...................  1 -800-781-5316
Diamond Financial Products........... (248) 331-2222
Dragon Systems..............................(231) 876-1926
DTE Energy ............................. (313)237-9225
Excel Check Management............(248) 787-6663
Financial & Marketing Ent. . (248) 541-6744
Freedom Systems Midwest, Inc... (248) 399-6904 
Gadaleto, Ramsby & Assoc .. 1-800-263-3784
Great Lakes Data Systems (248) 356-4100
Guardian Alarm (248) 233-1645
ICU Surveillance (248)255-6419
JJ Security Systems (847) 668-2666
Kansmacker (248)249-6666
Karoub Associates........................... (517) 482-5000
Market Pros ...........(248)349-6438
Metro Media Associates (248) 625-0700
Milentek-Energy

Conservation Service (248) 932-1222
Optimal Payment Systems (248) 540-7900
Paul Meyer Real Estate (248) 398-7285
POS Systems Group Inc 1-877-271-3730
Power One (734) 455-2500
Premier Energy Marketing 1-866-348-7605
Prepaid Legal Services (586) 777-9700
REA Marketing (989) 386-9666
Sagemark Consulting, Inc (248) 948-5124
Salim Abraham Broker (248) 349-1474
Secure Checks (586) 758-7221
Security Express (248) 304-1900
Shimoun. Yaklo & Associates PC (248)851-7900 
Simplicity Wireless (619) 654-4040

Southfield Funeral Home 
Tri-County Pest Control
UHY Advisors, Inc............
Vix-Kersch Vending Co.

(248) 569-8080 
(586) 296-7590 
(248) 355-1040 
(248)548-1300

STORE SUPPLIES/EQUIPMENT:
Alarm-Medic.........................
Belmont Paper & Bag Supply 
Brehm Broaster Sales
Culinary Products ...............
DCI Food Equipment.............
Envipco..................................
Hobart Corporation.............
JAYD Tags
Jim Leach, LLC.....................
Martin Snyder Product Sales
MSI/Bocar..............................
Sara Lee Coffee & Tea
Taylor Freezer.........................
TOMRA Michigan........

(248) 349-9144 
(313)491-6550 
(989)427-5858 
(989) 754-2457 
(313) 369-1666 
(248) 471-4770 
(734) 697-3070 
(248) 624-8997 
(989) 791-3131 
(313)272-4900 
(248) 399-2050 
(734)414-8433 
(734) 525-2535 
1-800-610-4866

WHOLESALERS/FOOD DISTRIBUTORS.
American Way Foods 
Brownwood Acres
Capital Distributors.................
Carp River Trading Co............
Chef Foods..............................
Consumer Egg Packing Co
CS & T Wholesalers..........
D&B Grocers Wholesale 
Dearborn Sausage
EBY-Brown, Co........................
Economy Wholesale ............
Epstein Distributing Co............
Food Services Resources
George Enterpnses...............
Great North Foods
Hershey Creamery...........
I & K Distributing.. 
International Ice .
International Wholesale 
Interstate Brands/

Wonder Bread/Hostess
Jerusalem Foods...................
Kaps Wholesale Foods.
Karr Foodservice Distributors
Kay Distributing.................
Liberty Wholesale 
Lipan Foods 
Metro D Sales 
Mexico Wholesale 
Michigan Quality Sales
Nash F inch ...........................
Nat Sherman ............
Nikhlas Distnbutors (Cabana). 
Norquick Distributing Co. . 
Robert D Arnold & Assoc 
Royal Distnbutors of Ml
S. Abraham & Sons..........
Sara Lee Coffee & Tea

(313)945-0710 
(231)599-3101 
1-800-447-8180 
1-800-526-9876 
(248) 789-5319 
(313)871-5095 
(248) 582-0865 
(734)513-1715 
(313)842-2375 
1-800-532-9276 
(313) 922-0001 
(248) 646-3508 
(248) 738-6759 
(248) 851-6990 
(989) 356-2281 
(734) 449-0301 
(734)513-8282 
(313)841-7711 
(248)544-8555

(586) 792-7580 
(313) 538-1511 
(313)567-6710 
(313) 272-6400 
(616) 527-0120 
(586) 755-3629 
(586)447-3500 
(734)416-8969 
(313) 554-0310 
(313) 255-7333 
(989) 777-1891 
(248) 202-7339 
(248) 582-8830 
(734) 254-1000 
(810)635-8411 
(248)350-1300 
(616)4536358 
(734)414-8433

Shaw-Ross International Importers (313) 8737677
Sherwood Foods Distributors 
Spartan Stores, Inc 
Suburban News Southfield 
Supervalu Central Region 
Tiseo's Frozen Pizza Dough 
Tom Macen & Son, Inc.. 
Tony's Pizza Service 
Total Marketing Distnbutor 
U S Ice Corp 
United Wholesale Grocery 
Value Wholesale 
Weeks Food Corp 
Wine Institute

(313) 366-3100 
(734) 455-1400 
(240) 9454900 
(937) 374-7074 
(506)566-5710 
(313) 560-0557 
(616) 7950220 
(734)641-3353 
(313) 062-3344 
(517) 267-9600 
(240) 967-2900 
(506)727-3535 
(313) 002-7630

ASSOCIATES:
American Synergetics 
Canadian Consulate General 
Wileden & Associates

(313)427-4444 
(313) 567 2206 
(240) 560-2350
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NEW POWERADE OPTION. ”
A LOW-CALORIE SPORTS DRINK. SPORT IS WHAT YOU MAKE IT.

GATORADE WAS DESIGNED FOR JOCKS. 
AND YOU’RE NOT A JOCK, ARE YOU?
In troducing POW ERade OPTION, a grea t-tasting  spo rts  drink 

w ith 80%  few er calories than Gatorade. Now you can replace 

your body 's  lost flu ids and e lectro ly tes w ithou t pu tting  back the 
extra calories you may not want, www.poweradeoption.com

O P T IC W
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http://www.poweradeoption.com


Proud to be 
Made in 
Michigan

W e re on a Roll.

Spartan
Stores
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